






MIDTERM TAKE-HOME EXAM

COMM 223


June 1st, 2021 @ 11h45 to June 3rd, 2021 @ 11h45


Use this document to write your answers and upload it in a pdf format in the class 7 folder opened for that purpose.


I strongly encourage you to use bullet points whenever possible.  Be precise and concise. Justify your answers. 

The case of this exam has been chosen for several reasons.  
· [bookmark: _Hlk73275900]To assess your ability to apply the course concepts critically to any product/ service.
· To have you use a case with which you would be familiar.
· To demonstrate the universal applicability of marketing concepts, making the time spent in this class worth spending on.

CASE SCENARIO

You are looking for a job.  The service you want to sell is yourself. In the process, you are offering knowledge and skills in exchange for a prosperous career.

PLEASE ANSWER FOUR OUT OF THE FOLLOWING FIVE QUESTIONS. 

Question 1 – How will you use each of the macro-environmental factors listed in the book to your advantage?

Question 2 – You understand that knowledge is power.  Acquiring critical information will enhance your chances to find the job of your life.  For the following search strategies, please provide two examples of helpful information you could find. For each, mention the source you will get it from.  How will you need to qualify the data for it to be valid? 
· Internal database
· I could find helpful information regarding consumer behavior and markets. 
· I could get information regarding consumer behavior from customer-related records such as invoices and records of orders. I can get information about markets from internal reports and documents.
· I will validate the data using internal control systems
· Marketing intelligence
· I could find helpful information regarding competition and the potential of new products and services. 
· I could get this information from company webistes and secondary data sources
· I will validate the data using data cleansing process 
· Marketing research
· I could find helpful information regarding the target market and the feedback from consumers
· I could get this information from market research companies and research specialists
· I will validate the data by running a pilot test

Question 3 - Provide examples of five consumer behaviour factors that could explain the studies you have decided to undertake here at Concordia.  Explain how they influenced you.
· Psychological factors- this factor influenced my decisions, motivation, attitudes and beliefs, learning, and perception
· Social factors-this factor enabled me to imitate the good things that others are doing. I applied it in socializing
· Cultural factors- I developed a set of ideologies and values that I used to adjust to the new community
· Economic factors- it affected my purchase decisions. 
· Personal factors- it helped me to understand the different perceptions of individuals 

Question 4 – Considering that there is high competition in the job market, showing uniqueness is critical.  Drawing from past experiences, identify distinctive traits of yourself which will attract potential employer’s attention. Qualify your answers. 
· Honesty, which involves taking responsibility for my actions and being truthful at all times. It will ensure that I can be trusted by the employer
· Adaptability which allows me to adjust to any situations that might employer or situations might require me to be in
· Compatibility to enable me work effectively with my employer and other employees
· Determination and drive to give the motivation to move on no matter the circumstances
· Compassion to relate well with my employers and others. Compatibility will enable me to understand my employe and others.  


Question 5 – Provide four examples of what could be considered as a valuable augmented product/service offering for your future employer.
· In-home installation of services
· Free delivery of services 
· Free makeovers in the case of cosmetic companies
· Availability of travel-size samples 




